SCOPE Community Offerings Survey

Q1 What do you consider to be the largest, most important unmet needs
inSocorro County that should be addressed by SCOPE? Please respond

by ordering them in priority 1-7, with #1 being most important.-

Mental Health
Substance
Misuse

Prevention

Youth

Community
Engagement

Active Living

In-School
Activities

Healthy Eating

0 1 2

1 2
Mental Health 16.25% 23.75%
13 19
Substance Misuse Prevention 18.75% 18.75%
15 15
Youth 21.25% 12.50%
17 10
Community Engagement 16.25% 12.50%
13 10
Active Living 13.75% 12.50%
11 10
In-School Activities 7.50% 11.25%
6 9
Healthy Eating 6.25% 8.75%
5 7
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SCOPE Community Offerings Survey

Q2 If you are familiar with SCOPE and its services, what 5 programs and
services do you consider to be most important for Socorro County?

Answered: 76  Skipped: 4

Harm Reduction
Resources and
Supplies...
Community
Education and
Awareness
Community
Events (Paint
Parties, Sto...
Mental Health
Community
Trainings
Wellness
Wednesday
Movies

Teen Talk

Health Council
and Community
Meetings

Active Living
Projects

Community
Gardens

Rainbow Cafe

Resource Room

Thrive 365

NMT Outreach

Yoga and
Mindfulness

Red and Green
Chile Bike
Racks
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SCOPE Community Offerings Survey

ANSWER CHOICES

Harm Reduction Resources and Supplies (Narcan, ONEbox, Lock Boxes)

Community Education and Awareness
Community Events (Paint Parties, Stomp Out the Stigma, etc.)
Mental Health Community Trainings
Wellness Wednesday Movies

Teen Talk

Health Council and Community Meetings
Active Living Projects

Community Gardens

Rainbow Cafe

Resource Room

Thrive 365

NMT Outreach

Yoga and Mindfulness

Red and Green Chile Bike Racks

Total Respondents: 76
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RESPONSES
59.21%

59.21%

52.63%

47.37%

32.89%

31.58%

27.63%

26.32%

26.32%

25.00%

22.37%

21.05%

19.74%

13.16%

6.58%
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SCOPE Community Offerings Survey

Q3 What is your relationship to SCOPE? (Please check all that apply)

Answered: 77  Skipped: 3

Board of
Directors
Member of the
SCOPE Health
Council

Community
Member

Healthcare
Professional

Local or State
Government

Student
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ANSWER CHOICES RESPONSES
Board of Directors 9.09%
Member of the SCOPE Health Council 11.69%
Community Member 77.92%
Healthcare Professional 6.49%

Local or State Government 2.60%
Student 0.00%

Total Respondents: 77
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ANSWER CHOICES

Under 18

18-24

25-34

35-44

45-54

55-64

65+
TOTAL

SCOPE Community Offerings Survey

Q4 Age

Answered: 79  Skipped: 1

Under 18
18-24
25-34
35-44
45-54
55-64

65+

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

RESPONSES
0.00%

2.53%
12.66%
20.25%
17.72%
7.59%

39.24%
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ANSWER CHOICES

Under a year
1-3 years
4-7 years
8-15 years

over 15 years

TOTAL

SCOPE Community Offerings Survey

Q5 Length of time you have lived in Socorro County?

Answered: 78  Skipped: 2

Under a year

1-3 years

4-7 years

8-15 years

over 15 years
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RESPONSES
3.85%

2.56%
5.13%
19.23%

69.23%
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Q6 Where is your primary point of residence in Socorro County?

Answered: 78  Skipped: 2

None of the
above

Veguita I

City of Socorro

San Antonio

Alamo Navajo
Indian
Reservation

Lemitar

Magdalena .

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES
None of the above 2.56%
Veguita 2.56%
City of Socorro 67.95%
San Antonio 10.26%
Alamo Navajo Indian Reservation 0.00%
Lemitar 3.85%
Magdalena 6.41%

6.41%

Other (please specify)
TOTAL
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Q7 How well is SCOPE advertising it's events and services?

Answered: 73 Skipped: 7

3.8x%

average rating

% [k |k

2 3 4 5 TOTAL WEIGHTED AVERAGE

5.48% 9.59% 20.55% 26.03% 38.36%
4 7 15 19 28 73 3.82
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